
San Diego Metropolitan Magazine - June 2008 http://www.sandiegometro.com/dbr/index.php?dbrID=2156

1 of 6 7/1/2008 2:13 PM

 Edition: July 2008

Home

Cover Stories

Features

Columns

Contents

Back Issues

Archives

Distribution

Daily Business Report

Online Calendars

The Reel Story

Lender Performance

Print This Page

Email This Page

Daily Business Report
June 27, 2008

Subscribe to Daily Business Report
< previous day | archive | next day >

ECONOMY

USD’s Index of Leading Economic Indicators for the county fell 1.1 percent in May. For
the sixth consecutive month, the leader on the downside was a sharp drop i n consumer
confidence. Initial claims for unemployment insurance and help wanted advertising also were
down considerably. Three components -- building permits, local stock price s and the outlook
for the national economy -- were positive, but only slightly so. With May’ s decline, the USD
Index has now fallen in 25 of the last 26 months and it has declined signi ficantly for eight
straight months.

The economic report says there is no sign of any change in the negative ou tlook for the local 
economy for the near future, with the slump now likely to extend through t he first half of 
2009. The labor market is looking particularly weak at this point. For the  second time in three 
months, job growth in May was down on a year-over-year basis. Employment g rowth for 
2008 as a whole through May is now just barely positive with a gain of onl y 400 jobs 
compared to the same period in 2007. Barring a huge surge in jobs in June,  employment 
growth for 2008 as a whole will probably turn negative when the next emplo yment report is 
released. How long the job losses continue and how deep they will be is un certain at this 
point.

May’s decrease puts the USD Index at 119.7, down from April’s revised read ing of 120.9.

REAL ESTATE

DPR Construction Inc. has purchased the Governor Tech Center office building at 5010 
Shoreham Place in San Diego for $6.85 million and intends to relocate into  the building. Five 
tenants lease space in the building -- National City Mortgage, Pentech Financial, 
Kleinfelder Inc. Guild Mortgage Co. and D.C. Pulido Engineering.

The 33,705-square-foot office building, originally built in 1984, was sold  by 
Shoreham-Viewridge LLC.

Tony Russell, Richard Gonor, Steve Rowland, Brian Starck and Michael Roberts of 
Grubb & Ellis|BRE Commercial represented the seller in the transaction. Jed Stirnkorb of 
CB Richard Ellis represented the buyer.

BIOTECH

Biocom and the Southern California Biomedical Council (SoCalBio) have formed an
alliance to promote the state’s life science industry. The California Life Science Alliance is 
based upon a memorandum of understanding signed at the 2008 BIO International 
Convention in San Diego. Under the three-year agreement, the organizations  will pool 
resources and work together to address a range of public policy issues. 
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Alliance representatives say that the life science industry is one of the state’s largest
employers and economic catalysts, but has not garnered its fair share of v isibility and
recognition. "Citizens and elected officials tend to understate our indust ry’s vast contribution
to California’s economy and society as a whole," says Joe Panetta, president and CEO of
Biocom. "By working together as an alliance, we can make sure that our representatives in
Sacramento and Washington, D.C., as well as the public at-large, understand that the life
science industry is vital to California’s future."

With more than 200,000 employees at about 5,000 establishments that genera te more than
$70 billion in revenues, California’s life science firms and research organizations represent
nearly half of the world’s biotechnology industry, the alliance says. They  employ a large
workforce and generate a financial impact rivaling that of other sectors such as film and
television production, which is routinely heralded as one of California’s most important
signature industries.

"For too long, California’s biotech industry hasn’t been recognized for it s economic impact,
as well as its role in shaping the future of health care," says BayBio President and CEO Matt 
Gardner. "The alliance will help remedy this problem." BayBio is Northern California’s life
sciences association and is involved in the alliance.

The alliance will focus on public policy and joint advocacy efforts at the  state and federal 
levels. The three organizations -- Biocom, BayBio and SoCalBio -- also wil l collaborate on 
life science industry conferences and joint purchasing group opportunities . 

LEGAL

Dawn Hall Cauthen, senior counsel at Procopio, Cory, Hargreaves & Savitch, has been 
elected president of the North County chapter of the Lawyers Club of San Diego. She will 
serve from 2008 to 2009. Cauthen, a 2006 YWCA Tribute to Women in Industry (TWIN) 
honoree, is a member of the American Inns of Court, Oliver Wendell Holmes Jr. chapter, 
where she served as program chair in 2006 and 2007, and the San Diego County Bar 
Association and the California Bar Association.

EDUCATION

The College of Business Administration at SDSU says it will offer entrepreneurship and 
human resources specializations to undergraduate students pursuing management degrees 
starting in the 2008 fall semester. SDSU will be the only traditional univ ersity in the region 
to do so. "We founded this program to fulfill a business need for individuals with an 
entrepreneurial mindset," says Alex DeNoble, management department chairman. "People 
who can recognize opportunities and react appropriately to them during the  startup phase are 
critical to the success of young organizations." DeNoble will head up the entrepreneurship 
specialization, which will include courses in creativity and innovation, f amily business 
management and franchise management. 

The human resources specialization evolved from a lack of skilled HR managers within the 
local business community, says Michelle Dean, who will be in charge of organizing the HR 
specialization. "College graduates from this area tend to stay in San Dieg o and this creates a 
valuable resource for the business community to draw on workers with skill s in labor 
relations, diversity issues, compensation and employment law knowledge," D ean says. "It is 
these areas and more which the program at SDSU will be specifically addressing to the 
benefit of our students and San Diego employers."

ADVERTISING & PUBLIC RELATIONS

Ian Graham, former creative director and senior partner at Ogilvy, Los Angeles, has joined 
Bailey Gardiner as executive creative director. Graham has hired Nik Helgaas as art 
director and Lindsay Cliett as copywriter as part of a new creative team. Other personnel 
additions are Francis Floro, hired as a designer, and Callan Green, hired as an advertising 
and public relations account coordinator.
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At Ogilvy, Graham managed all creative work for Cisco Systems, ARCO and am/pm stores. 
He has worked at Kirshenbaum Bond + Partners West, San Francisco and J. Walter 
Thompson, San Francisco, and has led projects for PeopleSoft software, wine.com, Nestle, 
e*trade and the California Lottery.

As a student of Miami Ad School, Helgaas completed international internships in Hamburg, 
Germany and Stockholm, Sweden. He interned at McGarry Bowen in New York. Cliett 
comes from DDB Seattle. Floro specializes in brand design and identity at Bailey Gardiner. 
Green supports the Brookfield Homes, Vet-Stem, BeautyEncounter.com, San Diego 
Association of Realtors and Point Loma Outfitting accounts at Bailey Gardiner.

NONPROFITS

Business and community leaders have been selected as members of the 2008-09  board of the 
San Diego/Imperial Counties chapter of the American Red Cross. After serving three years 
on the board and holding the positions of finance chair and vice chair, Marilyn Creson 
Brown will become the new board chair. She replaces outgoing chair Vincent Mudd.

COUNTY GOVERNMENT

The Board of Supervisors has approved a long-awaited plan to consolidate a dozen 
unincorporated area fire agencies that have suffered from inadequate budgets and low 
staffing. Vice Chairwoman Dianne Jacob, who has championed the consolidation effort,
called the decision "historic" and said it radically transforms the region ’s network of fire
protection and emergency medical services. "Over half the county will be u nified into a
single, less-fractured, more efficient agency," Jacob said. "This means st ronger and better
coordinated services in our rural areas. And, it brings us significantly c loser to our eventual
goal of creating a Countywide fire entity to serve the region."

The board agreed to spend $15.5 million annually to bring additional resou rces and 
firefighters to more than 50 existing fire stations throughout the backcou ntry. The plan calls 
for 12 agencies to merge in three phases, starting with six volunteer companies: Sunshine 
Summit, Intermountain, Ranchita, Shelter Valley, Ocotillo Wells and Dulzura. The 
Campo, Boulevard, San Pasqual and Mount Laguna fire agencies would be next to join 
while the Rural and Pine Valley fire protection districts would join in a final third phase. 

The plan requires final approval from the Local Agency Formation Commission, the state 
agency responsible for creating and dissolving public entities. 

PORT DISTRICT

The Board of Port Commissioners will hold its July meeting in National City. The meeting 
will begin at 1 p.m. on Tuesday (July 1) in the Council Chambers at 1243 National City 
Blvd. The Port of San Diego final budget for fiscal year 2008-09 will be presented at the 
meeting for board approval.

ORCHIDS & ONIONS

The San Diego Architectural Foundation kicks off the 2008 Orchids & Onions program 
with the launch of a new Website (www.orchidsandonions.org) designed to encourage public 
participation in the program.The nomination period is now open. The Websit e encourages 
commentary, both comparable and contrary, to provide as much information a s possible 
about nominated projects. 

"The new Website will allow for more interaction between the general public and the people 
responsible for these projects," says Maxine Ward, program co-chair and foundation board 
member. We hope to inspire an educational and insightful conversation."

KPBS Program Director Keith York manages the Website’s blog, a new feature. He is to
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ensure that issues surrounding controversial nominations are brought into the spotlight.

OrchidsandOnions.org will allow the jury to review public and professional  commentary
before they vote. The jury includes nine professionals from the design, de velopment and art
worlds. As in previous years, the residents of San Diego are also able to cast ballots for the
People’s Choice Award. Nominees will be posted on the Web site in October.

Projects can be nominated by submitting them to the new Website. To be eligible, the project
must be in San Diego County and must not be a single-family residence. Pro jects in the
planning stages will be considered if they have been subjected to public s crutiny. It is
recommended that digital photos, illustrating the reason for the nominatio n, accompany
submissions. Aug. 31 is the cutoff date for nominations for the 2008 awards. Nominations
received after this time will be considered for next year’s awards.

Nominations may be submitted in one of eight categories: Architecture; Landscape 
Architecture; Urban Design; Public Art; Planning Policies; Sustainable Des ign; Historic 
Preservation; Interior Design.

The 2008 awards presentation will be at the San Diego Hall of Champions in Balboa Park 
on Nov. 13. A roundtable discussion will complement the awards presentation. 

SPORTS & RECREATION

The San Diego Padres are offering July Dollar Days next month, a deal that prices hot dogs 
and soft drinks at $1 and cuts $1 off the price of all beer sold at the ba llpark. "We are excited 
about this program, which is based in part on input from our fans," says P adres CEO Sandy 
Alderson. "We hope July Dollar Days will provide some relief to all our fans from higher gas 
prices and the current overall economy."

The Padres are home July 7, 8 and 9 vs. Florida Marlins; July 11, 12 and 13 vs. Atlanta 
Braves; and July 28, 29 and 30 vs. Arizona Diamondbacks.

***

Nonprofits will benefit when the Hospitality Sales & Marketing Association
International holds its ninth annual Bowling FUNdraiser on July 19 at Brunswick Premier 
Lanes in Chula Vista. The theme this year is "Bowling for Scholars." Attendees will be 
dressed up as their favorite teacher, principal, jock, nerd or favorite fictional school character. 
The local chapter of HSMAI has more than 130 members. Additional information is 
hsmaisd.org.

SMART GROWTH

The San Diego/Tijuana District Council of the Urban Land Institute held its fourth 
annual Smart Growth Awards program this week to honor distinguished planning and design 
achievements as well as individuals helping to advance the principles of s mart growth. ULI 
defines smart growth as development that is economically sound, environmen tally friendly 
and supportive of community livability

• Four Blueprint for Excellence in Smart Growth Awards went to the 2008 City of San Diego
General Plan update, the City of Chula Vista Urban Core Specific Plan, the  San Marcos
Creek Specific Plan and the Otay Binational Corridor Strategic Plan.

The San Diego General Plan update provides the framework for future growth and 
development in the city over the next 20 to 30 years and is designed to pr omote smart 
growth, sustainability and environmentally responsible development. 

The Chula Vista Urban Core Specific Plan calls for developing a mix of residential, retail, 
office and recreational uses within the existing downtown urban area and p romotes green 
building measures.
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